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Audience Difference

Platform Typical Audience Content Style Use Case

Visual-first, aspirational, Builds brand awareness &
Instagram

lifestyle engagement

Info-sharing, community, Builds trust, conversions,
discussions and loyalty

Facebook




vividly
social

9

You can...

Add a caption...

vividlysocial_
Threads - Public

Vividly Social

_ Facebook - Public
— Poll O Prompt

Add audio
&3 Your story

. Taste (Instrumental) - KAYTR... == A Cool Life...

@ Tag people

@ Add location

Perth, Western Australia Kalahari A Taste Of Africa Tha

Add Al label
We require you to label certain realistic

content that's made with Al. Learn more

Audience

Also share on... © Vividly Social >

More options



Posts Posts
vividlysocial_ vividlysocial_

oy vividlysocial_
vividlysocial_ Tk Perth, Western Australia
7 vividlysecial_ - Original audio

Respectfully, your
Support Centre Hooks suck.

Here is how you're going to engage your
audience annnddd convert them into
buyers.

st Patrick’s Community

View Insights Boost post

Q1w Qs f:; N4
% 635 - View insights G PP Liked by pascal_zoghbi and others
hn Q ® n Q ®
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What You Should Do

Reach new people

Build trust & educate

Stay consistent

Best Format

Reels

Carousels

Alternate both

Example

Show your process,

transformation, behind- Reach new people
the-scenes

Things we wished we

knew before starting our Build trust & educate

social enterprise!

Use Reels to attract,

Stay consistent
Carousels to convert
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